
Introduction

Methodology
A survey was conducted to collect data using the Indianapolis Monon and 
Cultural Trail as case studies. We personally visited the Indianapolis bike 
trails to conduct the on site studies, including some observations of the trails 
and their design along with location and commerce. Our primary focus was 
speaking to the riders directly in order to collect data on how far they traveled 
to ride the trail. A careful selection of questions were asked to 30 randomly se-
lected bike riders that were at various points along the Monon and Cultural 
TTrail. We gathered some useful information that included usage rates of the 
trail, living proximity, demographics, and socio-economic information. There 
was data collected that helped specify the purpose of use and whether or not 
the trail was used for recreational purposes or for transportation.  All collected 
data provided useful information in coming up with a clear and accurate con-
clusion.

Results
Our results indicated that:
- About half or approx. 47% of those surveyed on the bike trail indicated that 
they use the trail at least three times or more per week. 
- Approx. 87% live well within a 10-mile proximity with 60% of the sample living 
less than 5 miles away. It can also be noted that of the 60%, an overwhelming 
majority stated that they lived right along the trail or just off of it. 
-- There was a closely even split amongst those surveyed in whether they ride 
alone, with friends, or with family.
- Approx. 87% of those surveyed indicated that they purchase all their needs 
from local businesses while biking the trail. This includes food and beverage.  
The remaining 13% purchase some of their needs along with some items they 
bring from home, including snacks, food, and/or drinks that they may pack.
- All bikers indicated that money is spent while on the trail.
-- Two-thirds indicated that while biking the trail, they seek to engage in other 
activities. Some of these activities were leisure in nature such as visiting a 
park, going shopping, stopping to enjoy some food and drinks at some of the 
many local shops near and along the end of the Monon trail/Cultural trail. Ap-
proximately 13% stated they use the trail for transportation to and from work.
- None surveyed were tourists or visiting from beyond the City limits. 

Our recommendation to the Wasson Way developers and planners is to 
establish tourism landmarks that demand the attention of people. Ideas 
of such can be given through the example of the Cloud Gate “the bean” 
in Chicago’s Millennium Park or other architectural marvels. In a survey 
conducted by bicycletouring101.com, touring riders indicated that the 
main priority when going to visit a new town’s trail, is to look for histor-
ical attractions and interesting things to do near by. Some creative de-
signing and planning is necessary in the development of the Wasson 
Way project the wishes are to attract tourists and visitors. The econom-
ic impact will be substantial.

Recomondation

Research Question
Can Wasson Way be a tourism attraction/ destination of Cincinnati?

Will Wasson Way contribute to increase in tourists/visitors to Cincinnati from 
other cities?

Hypothesis
OnceOnce the Wasson Way bike path is completed, it will attract tourists/visitors 
from outside the city of Cincinnati.

It has been concluded that there will be no tourism impact on the Wasson 
Way bike trail due to our conclusive research from the Indianapolis trail 
case study.
OurOur data strongly indicate that the bikers that use the trails most fre-
quently, live along the path or within a few miles of it. These same riders 
that most frequently use the trail spend on average of $96 per week with 
an annual economic impact of ~$3,350 based on a 35 week bike riding 
season. 

Conclusion

Monon Rail Trail- Indianopolis, IN. Photo courtesy of www.reasite.com
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