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Design Principles:
The experience that the consumer has within

this grocery space is markedly different from

those of a standard grocery store because-.f

they have the opportunity to be immersed
in the visual reality of a grocery store as
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Goals

Integrating a large footprint
supermarket building and
complementary retail uses into the
dense urban context of Corryville

Providing a strong framework of public
space that relates to Short Vine and the
university campus

Incorporate a mix of uses that
complement each other and create a
vital 24 hour activity center.
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Accommodate a large number of
g roossoods [T OB ool . parking spaces in a variety of innovative
e arrangements that are designed to
: L Ny ] minimize negative aesthetic impact.

Provide a compact two story design for an
urban supermarket that reinterprets the

program of a conventional supermarket to
offer unique experiences for the customer

FIRST FLOOR PLAN



