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Old World Supermarket

Enlightened consumer
Humanizing experience
Leisure Experience
Inspiring Experience

values respect for:
life, freedom, time, space, community

parking a hexagon shape center for build-
ing, contains full kitchen, extra counters, and 
lounge chairs, used for demonstrations and 
relaxation lounge, open ceiling and doors 
to supermarket, approximately 5000 s.f.

goals:

market contains three levels; 
lower level (service and stock), ground 
level (promenade, cafe, shop, and atrium), 
mezanine level (offices and restrooms)

features  promenade, cafes, modules, 
checkouts, atrium, parking, servicing, stocking

european inspiration  a promenade 
outside the vatican served as inspiration 
for the desired experience on my market...

redesign and upgrade 
the shopping experience 
in the supermarket. Con-
cept based on European 
shopping experience and 
appreciation for time... 


