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executive summary

The proposed revitalization and future operations of Cincinnati’s famed Music Hall 

will have a considerable impact on the Greater Cincinnati regional economy. 

The first part of this report studies the economic impact of renovation expenditures, 

anticipated operations of Music Hall in 2015, as well as the fiscal impacts generated 

from both.  The operations impact is measured from the projected operating 

expenditures of the four resident companies- Cincinnati Ballet, Cincinnati Opera, 

Cincinnati Symphony Orchestra, and May Festival. 

The second part of this report details the position of Music Hall as an influential 

anchor within its urban context. The location of Music Hall is shown in relation to 

other arts institutions and to the substantial investment in the area. Changing

demographic and social indicators are illustrated and discussed relative to Music 

Hall. Connectivity is analyzed between Music Hall and the existing and proposed  

arts, entertainment, and cultural clusters within the area.  And finally Music Hall is 

understood in relative terms to other arts organizations in attendance, revenue, 

and employment measures.

economic and fiscal impac t from renovation  
The total initial budget for the renovation project is $166.3 million, of which $149.7 

million is allocated to local construction and design spending for Music Hall. This 

$149.7 million will generate a total economic impact of $353.4 million in the local 

economy. 

The renovation will generate 1,442 jobs associated directly with the construction 

and design activities.  Expenditures for the renovation will generate an additional 

1,554 for a total impact on employment of 2,996 jobs.

‘’This outstanding institution has made 

a valuable contribution to the artistic 

life of your City. It has provided a home 

for many arts that enrich the cultural di-

versity, expand the intellectual horizons 

and give endless pleasure to the area’s 

citizens.’’ 

President Jimmy Carter

Economic and community impacts of thE rEvitalizEd music hall
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These renovation activities will also generate direct household earnings in the 

region amounting to $63.7 million. This will generate an additional indirect 

household earnings impact of $61.1 million, resulting in a total earnings impact 

of $124.7 million.

Renovation activities will generate $2.75 million in income and sales tax revenues 

for Hamilton County, City of Cincinnati, and other taxing jurisdictions within 

the county. 
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“I’ve been coming to Music Hall for 

40 years. When I was young, we came 

because we thought it was wonderful. 

Both the music and the space. Over time, 

I’d want it to be even more friendly. At in-

termission, people are faced with choices. 

Music Hall should provide an opportunity 

for people to interact during intermission. 

When we enter lobby, it’s full and the 

noise level is high – but this only adds to 

the excitement for the performance.”  

Anonymous patrons
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1 Greater Cincinnati is the Cincinnati  Metropolitan Statistical Area, which 
includes a 15-county region including Hamilton, Butler, Warren, Clermont, and Brown 
Counties in southwestern Ohio; Boone, Kenton, Campbell, Gallatin, Grant, Pendleton, and 
Bracken Counties in northern Kentucky; and Franklin, Dearborn, and Ohio 
Counties in southeastern Indiana.

 

Economic and community impacts of thE rEvitalizEd music hall

annual economic and fiscal impac t 
from operations 
Combined, Music Hall and the four resident companies project an annual 

operating expenditure of $55.3 million for 2015 that will generate a total 

annual economic impact of $118.3 million, including visitor spending impact 

in the Greater Cincinnati1  region. So, for every thousand dollars spent on 

operations, the local economy grows by $2,140.

The economic activity from Music Hall’s operations will generate $19.4 million in 

direct household earnings which in turn will result in a total of $38.9 million in 

total household earnings impact annually in the local economy and 1,117 full and 

part-time jobs.

Music Hall’s performing members expect to have an annual attendance of 

approximtely 249,200, out of which 37,400 attendees are projected to comprise 

non-local visitors. The non-local visitor spending on dining, lodging, and 

transportation is estimated at $1.9 million. 

When this visitor spending is combined with a projected $3.5 million in resident 

company revenues from non-local sources in the form of grant money and ticket 

sales to non-local patrons, Music Hall generates a total of $5.4 million in ‘new 

money’ for the Greater Cincinnati region each year. This new money accounts for 

roughly ten percent of Music Hall’s annual economic impact. 

Together, these economic activities will generate $863,100 annually in income and 

sales tax revenues for Hamilton County, the City of Cincinnati, and other taxing 

jurisdictions within the region. 

“The experience at Music Hall includes 

coming to a hall that continues to be a 

great grand concert hall. The acoustics 

are built for singing, so it continues to be 

wonderful. The dignity of the auditorium 

should be preserved while making it 

more comfortable for all Americans. This 

Hall is very grand in a casual country. 

This place is above that and has class. We 

must preserve that feel.”

Anonymous patrons
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other benefits

The existence of Music Hall provides numerous non-economic benefits to the 

community at large. Such non-economic benefits are not measurable by an 

economic impact analysis.  

Due to its location, Music Hall makes a significant contribution to the revitalization 

of downtown Cincinnati. Expenditures by the resident companies and spending 

by non-local visitors downtown result in more jobs for the area.

Upon  its renovation it is more likely to attract performing companies and visitors 

from outside the region. This will generate additional non-local revenue streams 

for the region. This will also result in making Cincinnati a more desirable place for 

relocating families and businesses. Such positive spillover effects are not 

measured by this study. 

Numerous education performances are conducted at Music Hall thus serving as a 

powerful cultural amenity for the region.  

This study does not include economic impacts generated from grants and other 

valuable contributions made to Music Hall including volunteer services of 

individuals and corporations.
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“People rarely come to single building. 

They want to experience more geo-

graphically. Music Hall is situated in a 

great geographical place, and it benefits 

from this beautiful area. The experience 

is not just about Music Hall – but the 

whole corridor – an entire destination. 

The area can and should be a branded 

arts entertainment district instead of just 

Music Hall.“

Anonymous patrons

Economic and community impacts of thE rEvitalizEd music hall

music hall as an anchor of the arts 
and a changing communit y

Music Hall is at a good location relative to existing and proposed commercial 

entertainment areas. It is an important attraction along the proposed Cincinnati 

Streetcar route that will connect these vital districts. 

Music Hall is at the center of an area of extensive investment and its presence has 

been an important stabilizing influence. Its revitalization will be a supporting 

factor in regard to future development of this area.

Demographic changes in the area favor interest in future cultural arts programming 

which Music Hall will be able to satisfy.

Policing around and for the  Music Hall area has had a positve impact on the 

district. The presence of Music Hall makes Over-the-Rhine a safer place.

Music Hall is the original building block of the most concentrated cluster of arts 

venues in the entire region. Its revitalization will strengthen and make more 

sustainable this important urban asset.  

Music Hall serves as a western anchor to the Over-the-Rhine art and culture 

offerings and its positioning promotes connectivity among the visible arts areas. 

A revitalized Music Hall will build on that capacity. 
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Continued entertainment programming hosted by Music Hall is an important 

component of the urban entertainment experience in the City and Over-the-

Rhine. Expanded programming in the revitalized Music Hall, especailly within 

the renovated outdoor performing space of Washington Park, will provide a full 

spectrum of entertainment choices and enhanced synergy among entertainment 

clusters in the area. 

Comparable attendance, employment, and revenue figures among area arts 

venues illustrates the predominance of Music Hall and illustrates the importance 

of the present and future Music Hall to the creative vitality of the city and its 

immediate area. 



Economic and community impacts of thE rEvitalizEd music hall

2    introduc tion
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introduc tion

Music Hall is considered one of Cincinnati’s greatest cultural treasures. Located in 

the historic neighborhood of Over-the-Rhine, which is continuing to experience 

significant revitalization, Music Hall is home for the Cincinnati Symphony Orchestra, 

Cincinnati Opera, Cincinnati Ballet, and the May Festival Chorus, in addition to 

hosting many other local performing arts groups. 

 Built in 1878, Music Hall suffers from years of degradation to its infrastructure 

and lacks the modern features of similar venues locally and across the country. 

The Music Hall Revitalization Corporation (MHRC) recognizes the need to restore 

and upgrade Music Hall not only to remain relevant and competitive as a cultural 

center, but also to complement the extensive new development occurring around 

Cincinnati’s urban center.  

Music Hall should also be appreciated as a complement to important areas of arts 

and entertainment in the downtown basin. This is particularly true in Over-the-

Rhine where Music Hall currently functions as a prominent part of a regionally 

significant cluster of arts institutions as well as the western anchor of an arts and 

entertainment district linkage. Through relative attendance, employment, and 

revenue measures, Music Hall is visualized as a sustaining factor in the support of 

the fragile creative vitality of its area. 

The MHRC is overseeing the fundraising and renovation of Cincinnati’s Music Hall, 

with completion planned for 2015. To express the magnitude of this revitalization 

and its impact on the region, this report provides a description of the economic 

impact from renovation as well as from annual operations of Music Hall post 

renovation activities in 2015.  To allow for the appreciation of the extent of recent 

and future redevelopment in the area around Music Hall, this report also shows 

cumulative investment here by a number of measures.  The changing context is 

equally dramatic in social terms and this is illustrated as well.  A half-mile radius, a 

comfortable 15 minute walking distance,  was used as a study area for this survey. 

Definitions 

The economic impact of any business 
includes three elements, as defined 
here: the direct impact, the indirect 
impact, and the induced impact.

The direct impact of Music Hall 
comprises the purchases of local 
resources (labor, goods, and services) 
for building renovations and overall 
Music Hall operations. 

The indirect impact is the purchases of 
local resources made by local businesses 
in order to produce the goods and 
services purchased by Music Hall, along 
with consequent purchases by other 
businesses that supply the first group 
of businesses.

The induced impact is the local 
household spending of the earnings 
generated from Music Hall’s renovation  
and operations related activities.

In assessing the economic impact, the 
study area is the 15-county Cincinnati 
Metropolitan Statistical Area (MSA) as 
defined by the U.S. Census Bureau. 

Economic and community impacts of thE rEvitalizEd music hall
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place theory and 
economic de velopment

Besides the economic impacts measured in this study, numerous economic and 

social benefits are derived from the existence of Music Hall that remain much 

more difficult to measure. Such benefits can stem from educational programs, 

volunteer opportunities, grant research, and the impact of the arts to ripple 

through a community to improve crime, blight, and other socio-economic

conditions. These programs and activities make Music Hall a highly valued cultural 

amenity for the region. The case for such benefits goes well beyond the economic 

impacts measured from operations and capital expenditures. 

Economic development strategists, in current times, propose creating an 

environment that attracts creative and skilled workers with the hope that 

businesses and employers will follow. And, therefore, creating a quality environment 

for residents is a new economic development strategy. Besides the many other 

quality of life indicators, cultural amenities play a significant role in creating 

a vibrant environment that attracts residents. Cincinnati’s Music Hall offers a 

cultural amenity to the region in serving as an educational and entertainment 

resource attracting visitors of various age groups that come from varied locations.

A cultural center such as Music Hall contributes to the success of a region by 

creating neighborhoods that are lively, and by connecting diverse populations that 

share in their appreciation of arts and understand each other better. Thus, a sense 

of common public concern is instilled through the presence of arts and culture.  

The location of Music Hall is also integral to the significant development occurring 

in and around Over-the-Rhine and the city center. Its use as a cultural center is 

leveraged throughout existing economic development strategies from the small 

neighborhood developer to such entities as 3CDC, the CincinnatiUSA Chamber, the 

Convention and Visitor’s Bureau, and the City of Cincinnati.

Economic and community impacts of thE rEvitalizEd music hall
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Music Hall’s revitalized status will make it more likely to attract international 

performing companies and visitors from around the world. This additional impact 

contributes to global awareness for the City of Cincinnati and the attraction of 

additional non-local revenue streams for the region. This will also result in making 

Cincinnati a more competitive City for attracting new businesses, families and the 

young professional creative class. These are important elements that, in tandem 

with other investments, can produce economic impacts far beyond the scope of 

this report.

Shine on Over The Rhine
by: Chuck Eilerman
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economic impac t 
of renovation

The extensive renovations planned for Music Hall are expected to add significant 

value to the existing building and facilities, as well as for its performers and 

patrons. Besides making Music Hall comparable to other such facilities nationally, 

the construction work will spur substantial economic activity in the local region. 

The renovation entails construction to strengthen the structural integrity of the 

building, upgrade existing interior items such as seating and lighting, and update 

ventilation, electrical and mechanical systems in the building, including safety 

measures such as fire suppression systems.  The construction project also includes 

restoration of the building’s exterior, which will  help to define Music Hall as a 

destination for artistic performances and encourage re-investment in the 

surrounding neighborhood.

Large projects, such as the revitalization of Music Hall, can have a significant 

impact on the local economy because they involve the use of local contractors in 

building and related trades, and the purchases of large quantities of material from 

local businesses.  The total initial budget for the renovation project is $166.3 

million, of which $116.1 million is local construction cost and $33.6 million are 

design and related costs. The remaining costs, $10.1 million for non-local 

construction purchases and $6.5 million for real estate acquisition, do not 

technically generate local economic activity and therefore are omitted from the 

impact analysis.  The potential economic impacts of the construction project are 

comprised of the direct spending for the project, as well as the indirect and induced 

economic activity generated as a result of the construction.

The MHRC will allocate $149.7 million of the total budgeted $166.3 million to local 

construction and design spending for Music Hall.  This cost includes local spending 

for construction, design, and miscellaneous costs (which includes renovation 

expenditures for a restaurant, consultants’ fees, financing and travel related costs).  

Economic and community impacts of thE rEvitalizEd music hall
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m u s i c  h a l l  r e n o v a t i o n  e x p e n d i t u r e s

Local Construction Costs $116,094,000

Local Design and Miscellaneous Costs $33,589,000

Total Local Spending $149,683,000

Non-Local Construction costs $10,145,000

Real Estate Acquisition Cost $6,500,000

Total Estimated Renovation Cost $166,328,000

The total economic impact of the local construction and design spending is 

calculated to be about $353.4 million, as shown in the table below. Thus, the $149.7 

million that MHRC spends on construction projects is estimated to generate an 

additional $203.7 million in economic activity.  

e c o n o m i c  i m p a c t  o f  r e n o v a t i o n

Direct Spending $149,683,000

Indirect and induced Impact $203,714,300

Total Economic Impact $353,397,300

As a result of the proposed renovation of the Music Hall, additional jobs and 

economic activity will be generated in the region. The renovation will generate 

1,442 jobs associated directly with the construction and design activities.  

Expenditures for the renovation will generate an additional 1,554 for a total 

impact on employment of 2,996 jobs.
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r e n o v a t i o n  i m p a c t  o n  e m p l o y m e n t

Direct Employment 1,442 

Indirect and induced Impact 1,554

Total Impact on Employment 2,996 

These renovation activities will also generate household earnings in the region 

amounting to $124.7 million. This is derived from the total direct earnings from 

overall construction, projected to be $63.7 million.  These renovation activities are 

estimated to then generate an additional indirect household earnings impact of 

$61.1 million.

r e n o v a t i o n  i m p a c t  o n  e a r n i n g s

Direct Earnings $63,659,100

Indirect and induced Impact $61,089,700

Total Impact on Earnings $124,748,800

Economic and community impacts of thE rEvitalizEd music hall

Source: http://www.spmhcincinnati.org/Music-Hall-Today/Three-Buildings-in-One.php
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The revitalization of Music Hall is expected to bring $2.75 million to local jurisdictions 

as tax revenues. The fiscal revenue from construction will mainly be in the form of 

sales taxes and income taxes. As shown in the following table, the City of 

Cincinnati will receive about $1.85 million of all tax revenues, Hamilton County 

will receive $488,600, and the balance of $414,100 is divided in various ways 

among other jurisdictions within the region.

lo c a l  f i s c a l  i m pa c t s  f r o m  r e n o vat i o n

local fiscal impacts from renovation

Cincinnati Hamilton 

County

Others

By Tax Type Sales Tax $488,600 $47,600

Income Tax $1,850,000 $366,500

Overall Fiscal 

Impact $2,752,700
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economic impac t of operations 

When Music Hall reopens in 2015 after its renovation, its combined annual operating

expenditures and non-local visitor spending are expected to generate a total 

annual economic impact of $118.3 million. The operations will generate a total  

annual earnings impact of $38.9 million and 1,117 jobs in the local economy. This 

chapter details the annual operating expenditures of the four resident companies 

and the combined annual economic impacts expected to be generated from their 

expenditures as well as the impacts from non-local revenues and visitor spending.

The economic impact of the renovated Music Hall’s operations starting 2015 

begins with direct expenditures by its four resident companies, supplemented by 

Music Hall’s spending for other operations and administration.  Expenditures are 

paid for out of revenues that are obtained primarily through membership, admissions 

(ticket sales), contributions, endowment income, grants, and other public sales 

such as from gift shops.  Total revenue for Music Hall in 2015 is expected to be 

$55.3 million.

During 2015, the combined operating expenditures of the four resident 

companies is projected at $55.3 million as shown in the table below.  The 

Cincinnati Symphony Orchestra leads with $39.9 million in operating expenditures, 

followed by the Cincinnati Ballet ($6.1 million), the Cincinnati Opera (about $6.0 

million), and the May Festival (about $2.0 million).  Operational costs associated with 

other events taking place at Music Hall, and those for general administration are 

projected at nearly $1.3 million. The table below shows the  operating expenditures 

of each organization projected for 2015.

2 0 1 5  a n n u a l  o p e r a t i n g  e x p e n d i t u r e  p r o j e c t i o n s

Cincinnati Ballet $6,131,100

Cincinnati Opera $5,998,900

Cincinnati Symphony Orchestra $39,900,000

May Festival $1,988,000

Music Hall Admin and Other Spending $1,274,300

Total Operating Expenditures $55,292,300

Economic and community impacts of thE rEvitalizEd music hall
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These operating expenditures will create additional indirect and induced 

economic impacts annually within the Greater Cincinnati area.  As shown in the 

table below, total operating expenditures or direct spending by Music Hall and its 

resident companies will generate an additional $59.2 million in economic activity 

within the Cincinnati region. When these expenditures and impacts are combined, 

the economic impact of Music Hall’s operations comes to $114.5 million.  

a n n u a l  e c o n o m i c  i m p a c t  o f  o p e r a t i o n s ,  2 0 1 5

Direct Spending of Music Hall and its Companies $55,292,300

Indirect and induced Impact $59,184,900

Total Economic Impact $114,477,200

The indirect and induced impact is generated by local firms and employees who 

supply resources to Music Hall and its resident companies to support their 

operations. The size of indirect and induced impact emphasizes the importance of 

locally produced arts performances. Local resources are utilized heavily in 

producing a concert, for example, and the resulting income flows to local 

households. This is not the case for non-locally produced forms of entertainment 

because the income flows to households outside of the region.
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household income and employment impac ts 
The impact of Music Hall and its resident companies on household income and 

employment begins with the wages and benefits the organizations pay to their 

own employees.  The indirect impacts are produced, as other businesses hire and 

pay employees to meet the demands of the performances.  All of these activities 

generate household income and contribute in supporting full and part-time jobs 

in the Greater Cincinnati region as these businesses3  in turn hire people to 

support their activities. 

Music Hall and the four resident companies are projected to spend a combined 

$19.4 million on wages and benefits in 2015.  This will generate an additional $18.3 

million in indirect and induced impact resulting in a total earnings impact of $37.7 

million in the Greater Cincinnati region.

annual earnings impac t of operations, 2015

Direct Spending of Music Hall and the Resident 
Companies

$19,402,300

Indirect and induced Impact $18,288,900

Total Economic Impact $37,691,200

Altogether, the resident companies will employ 461 individuals, including 214 

full-time and 247 part-time positions. Music Hall will account for another 47. 

Combined, this results in a total direct and indirect employment creation of 1,071 

jobs for the Cincinnati region. This overall impact on employment is the sum of 

all jobs created or maintained as a result of the economic activity generated by 

Music Hall and its resident companies.

annual employment impac t of operations, 2015

Direct Employment 508

Indirect and induced Impact 563

Total Impact on Employment 1,071

Economic and community impacts of thE rEvitalizEd music hall

3 Most likely impacted businesses will include business services, theatrical supplies and services, 
retail and dining establishments.
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Music Hall’s resident companies expect to attract a combined attendance of 

249,200 in 2015 through a projected 130 regular and educational (youth oriented) 

performances.  The Cincinnati Symphony Orchestra and May Festival combined 

attendance is expected to comprise 68.1 percent (169,700) of the total.  The 

following table shows projected 2015 attendance for each resident company. 

An estimated 15 percent 4  (37,400) of total attendance will be comprised of 

non-local visitors.

annual projec ted at tendance, 2015

Cincinnati Ballet 57,000

Cincinnati Opera 22,500

Cincinnati Symphony Orchestra 
and May Festival

169,700

Total Attendance 249,200

Non-local Attendance 37,400

4 The percentage of non-local visitors is an estimate used in the 2007 Arts and 
Economic Prosperity study conducted by Americans for the Arts. The study used a survey 
of 1,021 visitors asking them to provide the zip code of their primary residence.
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economic impac t of off-site visitor 
spending and other non-local re venues: 
the ne w mone y impac ts

The non-local visitors, in addition to attending performances at Music Hall, often 

dine out, shop and incur transit and accommodation related expenses while in 

town. Therefore, off-site visitor spending creates additional economic impact for 

a region. It is estimated that $50.295  will be spent per visitor during their visit/stay 

in the Greater Cincinnati region in connection to attending the Music Hall 

performance. The 2007 Arts and Economic Prosperity study conducted by 

Americans for The Arts in Cincinnati states that “..when a community attracts 

cultural tourists, it harnesses significant economic rewards”. This is due to the fact 

that higher per person spending was found in the categories of lodging, meals, 

and transportation in the case of visitors than for local attendees.

Off-site spending by visitors for dining, transportation, lodging and other retail 

purchases in conjunction with their attendance at performances in Music Hall is 

estimated at $1.9 million.  These expenditures will generate additional indirect 

and induced impacts as the businesses where these visitors spend their money 

make expenditures of their own.  This ‘multiplier’ effect brings the total impact of 

this visitor spending to $3.9 million for the year 2015 as shown in the 

following table. An additional earnings impact of about $1.2 million and 46 jobs 

will be generated from this visitor spending. This off-site spending by visitors 

accounts for three to four percent of the overall economic impact figures for 

Music Hall operations.

annual impac t of off-site visitor spending as share of total impac t 
of operations, 2015

Direct Total Impact Earnings Impact Employment 

Impact

Visitor Spending $1,879,500 $3,860,600 $1,175,200 46

Total Impact of 
Operations

$57,171,800 $118,337,800 $38,866,400 1,117

Visitor Spending 
Share

3.3% 3.0% 4.1%

 5 Spending estimate per non-local visitor adapted from the 2007 Arts and Economic 
Prosperity study conducted by Americans for the Arts and adjusted for inflation.

Economic and community impacts of thE rEvitalizEd music hall
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An estimated $3.5 million of the total revenues for the Music Hall will come from 

outside the region in the form of grant money and ticket sales to non-local 

patrons. All of this revenue in addition to the non-local visitor spending is a cash 

inflow to the region, i.e., new money. Altogether, the amount of new money 

coming into the region is projected to be $5.4 million. This non-local revenue will 

generate a total economic impact of $7.2 million along with $2.4  million in 

household earnings and 67 jobs.

Off-site visitor spending and non-local revenues will generate a combined ‘new 

money’ impact of approximately $11.1 million with $3.5 million in household 

earnings and 113 jobs in the region. This ‘new money’ impact, which accounts for 

nearly ten percent of Music Hall’s annual economic impact, is especially important 

in replenishing the local economy with new dollars.

annual impac t of non-local re venues, 2015

Direct Total Impact Earnings Impact Employment 

Impact

Visitor Spending $1,879,500 $3,860,600 $1,175,200 46

Other Non-local 
revenue

$3,483,500 $7,212,200 $2,374,600 67

Total ‘New Money’ 
Impact

$5,363,000 $11,072,800 $3,549,800 113

The operations of Music Hall are expected to bring a total of $863,100 to local 

jurisdictions in sales and income tax revenues. As shown in the following table, 

the City of Cincinnati will receive about $578,400 of all tax revenues, Hamilton 

County will receive $156,300, and the balance of $128,400  is divided in various 

ways among other jurisdictions within the region.

local annual fiscal impac ts from operations, 2015

Cincinnati Hamilton County Others

By Tax Type Sales Tax $156,300 $15,200

Income Tax $578,400 $113,200

Overall Fiscal Impact $863,100
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Enormous investments by individuals and effective public-private partnerships 

are bringing exciting new opportunities for living, working and playing to the 

neighborhoods around Music Hall. These efforts are changing downtown’s urban 

environment and strenghthening  the best qualities of what already exists.

Music Hall enjoys a key geographic location in the urban basin and will continue 

to benefit from this changing environment.  This location puts it in proximity to 

existing and emerging vibrant arts and entertainment districts. This linkage will 

only grow stronger with the implementation of the connecting Cincinnati Street-

car Line.  Stable residential areas exist that support Music Hall and improved areas 

are planned and in progress that will tangibly impact Washington Park itself.

Overall, the population closest to Music Hall is growing and becoming more pros-

perous.  Current policies and management practices have had a marked positive 

impact on this area. 
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district connectivity

Economic and community impacts of thE rEvitalizEd music hall
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Music Hall is well positioned among recognized and emerging areas of commercial 

entertainment within the basin. The closest of which is the recently developed OTR 

Gateway district on Vine Street which houses an active cluster of restaurants and 

bars as well as design retail. The well established Main Street Arts and Entertainment 

district is also nearby and consists of a vibrant cluster of art venues, arts retail, and 

entertainment. At the edge of a half mile radius from Music Hall are the Backstage 

and Fountain Square districts organized around the Aronoff Theater, the Contemprary 

Arts Center and various entertainment venues.  This area draws the lion share of 

downtown entertainment  visitors and insures that the Central Business District 

remains an 18 hour environment. Also of note are four emerging districts. Findlay 

Market is a cultural attraction that supports a growing cluster of boutique food and 

beverage offerings.  Themed entertainment is proposed north of Findlay market 

as the  “Brewery District.” And at the river’s edge and relatively remote from Music 

Hall is The Banks district, new in 2010, which is rapidly accumulating mainstream 

restaurant and bars attractive to a regional clientele who can also enjoy the adjacent 

sports venues. Finally the forthcoming Horseshoe Casino, at the eastern edge of the 

basin, will draw 6 million visitors annually for gaming and entertainment and the 

adjacent blocks may evolve into a late night entertainment area. 

While Music Hall itself is somewhat remote from several of these most populous 

commercial entertainment areas, it will have the benefit of the Cincinnati Streetcar 

loop which will effectively tie together all of these established and emerging 

commercial entertainment areas. The potential positive effect of this streetcar link 

cannot be understated, effectively giving the programming of the revitalized Music 

Hall a practical synergy with other relevant districts and access to millions of visitors 

annually who may be inclined to travel without cars throughout the basin. 

Main Street Vine Street Gateway Quarter Findlay Market
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housing development

Prospect Hill Betts Longworth CityWest
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Within the basin the stabilization of existing residential areas and the extensive 

current and proposed redevelopment of others continue to have a substantial 

impact on the community around Music Hall. Over the last three decades, individual 

urban pioneers have championed the historic preservation of discrete areas of these 

neighborhoods. Prospect Hill, the Spring Street area, Orchard and Main Streets, 

Betts Longworth, and the Dayton Street Historic District are all such examples of 

saving and restoring historic building assets that might have been lost. Accordingly 

residents and property owners in these areas are highly committed both emotionally 

and economically to maintaining an increasingly unique urban environment. Major 

residential adaptive reuse projects and new condominium construction  around 

Garfield Place and along Central Parkway contribute to this trend. Reconstruction of 

housing developments in the West End,  led by public agencies for mixed income and 

market rate housing for the  Citirama and the massive CityWest project have significantly 

improved the dynamics of residential occupancy. Public-private partnerships continue 

to plan and implement new market rate housing at various locations proximate to 

Music Hall including the Findlay Market Area, Vine Street, and Mercer Commons. And 

of critical importance to Music Hall and Washington Park itself is the already underway 

rehabilitation and new infill construction of housing at the edge of the park and in the 

Pleasant Street area just north of it.  

Investment in residental projects throughout the area, as measured in building 

permits issued is truly impressive, with 3,723 projects in the years 1993-2011. The 

following pages include illustrations designed to visualize the extent of redevelopment 

of not only residential but also commercial and institutional development in the 

study area. 

Central Parkway Lofts New Residential Construction on Vine Infill Single Family Housing on Pleasant Street
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development trends

Economic and community impacts of thE rEvitalizEd music hall

phase i: affordable housing 
development 1985-

Development in this phase was spurred 
by Low Income Housing tax incentives and
included several affordable housing 
developments of new constuction: Bracket 
Village on Walnut Street and near City Hall. 
Early revelopment of Main Street for 
entertainment, art galleries, and market 
rate housing in historic rehab buildings is 
also visible. 

phase ii: Garfield place and 
Betts longworth  

A major new market rate housing development 
occupied the blocks around Piatt Park in this 
period. Adaptive reuse and rehabilitation in 
this area and in Betts Longworth alongside 
single family development in CityRama. 
Above Central Parkway, the intact historic 
buldings of Main Street continued to be 
filled with new market rate housing, arts 
and entertainment uses. 

phase iii: condos on main and central

Condominiums emerged as a popular 
housing choice and spurred conversions of 
smaller apartments in the Main Street 
corridor as well as major adaptive reuse 
projects along Central Parkway including the 
Emery Center, Hale Justice, and the American 
Building.  The massive Laurel Homes and 
Lincoln Court public housing  areas were 
redeveloped under federal HOPE VI programs 
largely into new single family housing.  
Findlay Market experienced a rehabilitaion 
of the market and surroundings. 
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phase iv: cityWest and the convention 
center expansion

CityWest nears buildout in this period 
contibuting more single family housing to 
the immediate area. A major expansion of 
the convention center significantly expands 
capacity and brings more visitors to downtown 
and the lower part of Vine street, in 
Over-the-Rhine, is slowly stabilized. And the 
Cincinnati Art Academy relocates to OTR 
from Mt. Adams bringing its vibrant student 
and faculty population to live and work.

phase v: Gateway Quarter and findlay   
to the present

A major redevelopment stategy comes to 
fruition for 3CDC in the Gateway quarter  
which effectively creates a new branded 
district along with supporting housing along 
Vine, and at the edge of Washington Park 
including the foot of Pleasant Street. Eric 
Kunzel’s dream of an arts campus begins 
to be realized with the new SCPA buildng 
below Washington Park. Redevelopment 
continues apace in the Findlay 
Market district. 

phase vi: Washington park, the streetcar 
and the Brewery district
the future

The expansion and rehabilitation of 
Washington Park will be the signature piece 
of this period with the renovation of Music 
Hall and its expanded internal and park 
programming. This will be supported by 
further redevelopment of  housing at the 
edge of the park and along the length of 
Pleasant Street, which will better connect 
Washington Park to a growing Findlay Market 
district. Finally, the Brewery district will come 
to life with new residental development 
along the route of the new street car. 
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demographic trendsPopulation and Income Change
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Population and Income Change
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A survey of socio-economic indicators yields evidence of positive trends in income 

and population changes among neighborhoods within a one mile radius of Music Hall. 

Median household income rose in almost all of these neighborhoods and remained 

relatively flat in the remainder, which is impressive given the recent economic 

downturn. Mt. Adams, whose residents make up a demographic profile perhaps most 

likely to engage with Music Hall programming, is the least populous of these 

neighborhoods, but has grown and has experienced remarkable income growth 

by nearly 300% between 1990 and 2010.

Anomalies exist for population change in the West End and Over-the-Rhine which 

should not be interpreted negatively. The West End experienced substantial 

population loss as a result of the reconstruction of the Laurel Homes and Lincoln 

Court public housing projects which reduced the number of residential units available 

by 1,000. These units, reserved for low income families by the Cincinnati Metropolitan 

Housing Authority were replaced with a smaller number of mixed income single family 

housing which will result in home ownership rates and median household income for 

the neighborhood to trend higher as the project is fully built out. 

Additionally both Over-the-Rhine and the West End experienced population loss as 

a result of federal housing policy that changed application of housing subsidies for 

low income families. Policy vouchers for housing subsidies were provided directly to 

low income families rather than to the rental property owners. This gave these families 

the option of moving to other neighborhoods that offered amenities more 

appropriate to households with children. Landlords also reduced the inventory of 

available subsidized housing in the area. Population numbers in 2000 and 2010 

reflect this migration and it is notable that while the strongest impact of this policy 

took place before 2000, since then OTR population has only declined by 7%. This may 

suggest that incoming residents replaced some portion of departing families. Flat 

median income growth in this period, despite replacement of low income households, 

may be a result of the entry level incomes of younger new residents who are attracted 

to rehabbed urban housing as it became available. 

The big success story of population change in the basin is the growth in residency in 

the Cincinnati Central Business District which nearly doubled in the last decade and 

may represent a new mixture of lifestyle and income profiles that favor Music Hall 

programming.  Additional population growth is expected in the CBD and the West 

End. According to the 2002 Over-the-Rhine Comprehensive Plan, the existing 

habitable housing units with the reasonable addition of 2,000 more would bring 

a population of more than 15,000 people to the neighborhood. 
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safety trends

Low High
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propErty crimE 2000

Property crime surveyed in 1990, 2000, and 
2010 show a steady decrease and migration 
away from Music Hall

propErty crimE 2005

propErty crimE 2010
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2000 2005 2010

Property Crime 2,274 2,351 1,562

Violent Crime 1,277 1,287 947

Total 3,551 3,638 2,509

Low High

violEnt crimE 2000

Violent crime surveyed in 1990, 2000, and 
2010 show a steady migration away from 
Music Hall. Although crime has intensified 
in certain hot spots, the overall number of 
incidents has declined.

violEnt  crimE 2005

violEnt  crimE 2010



6 music hall at the axis of arts, 
culture & entertainment

Economic and community impacts of thE rEvitalizEd music hall



As the City’s center resumes its position as a regional entertainment, arts, and cultural 

destination, Music Hall will be able to take advantage of its location to draw visitors 

from other synergistic arts and entertainment venues. 

Music Hall is nearly at the geographic center of an axis of the arts within the basin 

which stretches from the Freedom Center to Findlay Market, and from the Cincinnati 

Museum Center to the Pendleton Arts Center. Music Hall is also integral to the 

seemingly scattered arts institutions in Over-the-Rhine. 

When these institutions are considered with synergistic uses such as art galleries and 

entertainment we can see that Music Hall is part of a vital linkage among both arts 

activities and among entertainment activities in the basin and its immediate area. 

Ultimately, relative employment, revenue, and attendance figures indicate that Music 

hall participates in and materially supports a creative economy. Its role in the vibrant 

cultural environment makes it a critical asset for the city and region. 
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the axis of the arts, entertainment, and culture

Aronoff Center Contemporary Arts Center Art Academy of Cincinnati

Economic and community impacts of thE rEvitalizEd music hall



47EconomicsCenter

The area within one half mile of Music Hall boasts the greatest density of art venues 

and organizations in the entire region. These include major venues such as the 

Cincinnati  Ballet’s Mickey Jarson Kaplan Performance Studio, Memorial Hall, Auditoria 

of the new School for Creative and Performing Arts, the Ensemble Theater, The Know 

Theater, and the soon to be renovated Emery Theater. Two well established art 

education  programs, The School for Creative and Performing Arts and The Art 

Academy of Cincinnati,  have chosen to relocate to the area closest to Music Hall in 

new and renovated buildings. A critical mass of art galleries exists on Main Street and 

benefits from monthly gallery walks. And neighborhood focused youth and adult art 

programs are available in three locations including Uptown Arts, The Peaslee Center, 

and the Emmanuel Center located on Washington Park. 

Within walking distance is the Aronoff Center and the Contemporary Arts Center 

which together are a major regional attraction. The forthcoming Cincinnati Streetcar 

will link the riverfront Freedom Center Museum to Music Hall and Washington Park. 

Finally, the Cincinnati Museum Center and the Pendleton Arts Center, which houses 

more than 200 fine art studios and has its own gallery walk,  are equidistant but easily 

accessible from Music Hall at roughly three quarters of a mile.

The Ensemble Theater The Know Theater School for the Creative and Performing Arts
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arts connec tivit y 
When considering the proximity of arts related programming and entertainment 

venues, it is clear that Music Hall is well situated to take advantage of connections 

among these synergistic activity clusters. 

The sites of art and design related retail, design studios, art support organizations 

like Arts Wave, cultural venues like Findlay Market and other related uses 

capitalize upon the proximity to Music Hall and the all-encompassing urban 

fabric of arts and culture. Main Street with its eclectic arts and design cluster is 

well known and appreciated. The 12th Street and Vine Street area is becoming a 

destination for theater and design arts. And the Washington Park district with the 

SCPA, venues in Memorial Hall and Music Hall, as well as the forthcoming 

programming of Washington Park for outdoor entertainment, promises to make 

this area a hub of activity. The important linkage between these clusters along 

12th Street and along 13th Street is very clear, and will credibly strengthen as each 

one draws visitors that will seek experiences among the others. 

Likewise connections to the Backstage Arts venues to the south and the cultural 

asset of Findlay Market to the North are reasonably close with a 10-15 minute walk 

and a future convenient and attractive streetcar ride. Beyond this, linkages for 

vistors to the Pendleton Arts Center and the Cincinnati Museum Center can and  

should be strengthened with shuttles and pedestrian/bike amenities to augment 

already existing designated bus service among cultural destinations around 

the city. 

Economic and community impacts of thE rEvitalizEd music hall
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nightlife connec tivit y

Nightime arts and entertainment are key urban attractions for the region. By 

showing art, entertainment, restaurants and bars it is possible to see that  Mu-

sic Hall already has significant linkages to close-by entertainment areas. This is 

particularly true concerning the Gateway district centered at 12th and Vine which 

boasts a very popular cluster of restaurants. Again, the Main Street arts and en-

tertainment area with art galleries and bars is relatively close along 12th and 13th 

Streets. It is reasonable to envision that when Music Hall is hosting robust nigh-

time programming and Washington Park itself is the site of active outdoor events, 

that it will form the western anchor of this three cluster linkage. 

Music Hall and the Washington Park area will possibly draw from the Backstage 

and Fountain Square entertainment areas and the scattering of active bars and 

restaurants to the north of it as these are all within a 10-15 minute walk. Again this 

will be facilitated by the forthcoming Streetcar connection. And the six million 

annual visitors to the future Casino and anticipated Casino entertainment district 

may be enticed to move toward Music Hall in a stepping stone fashion along the 

vitality clusters on 12th Street. 

Economic and community impacts of thE rEvitalizEd music hall
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When plotted at the basin scale geographically, and in comparative terms, the importance 

of Music Hall’s employment impact is impressive. Among the Arts organizations, 

Music Hall and its resident companies are the largest arts employers in the city. When 

we see its proximity to the smaller arts employers in the Over-the-Rhine area it is easy to 

understand the creative capital present in this small area. It is the impact of these artists, 

performers and arts support workers that is tangible in the cumulative arts activity that 

occurs here. Music Hall, with its present and future programs, is the anchor to the area’s 

arts experience. 

Name Total Employees

Arts Academy of Cincinnati 40

ArtsWave 24

ArtWorks 9

The Betts House <5

Cincinnati Ballet 80

Cincinnati Shakespeare Company 25

The Fire Museum of Greater Cincinnati 5

Contemporary Arts Center 41

The Emery Theatre <5

Ensemble Theatre of Cincinnati 16

Know Theatre 6

Pendleton Arts Center N/A

Taft Museum of Art N/A

Music Hall 476

Peaslee Neighborhood Center 20

The Aronoff Center for the Arts 83

The School for Creative and Performing Arts 108

The Taft Theatre 7

Memorial Hall <5

Cincinnati Museum Center 286

National Underground Railroad Freedom Center 34

53

¯ 0 0.5 10.25
Miles

ART & CULTURAL INSTITUTIONS

TOTAL EMPLOYMENT: 1,200

100

50

25

10

5

HALF-MILE RADIUS

Music Hall
The Arono� Center for the Arts
Cincinnati Ballet
The School for Creative and Performing Arts
ArtWorks
ArtsWave
Arts Academy of Cincinnati
Cincinnati Museum Center
The Taft Theatre
National Underground Railroad Freedom Center

Know Theatre
The Emery Theatre
Ensemble Theatre of Cincinnati
Cincinnati Shakespeare Company
Pendleton Arts Center
The Betts House
Peaslee Neighborhood Center
Memorial Hall 
Taft Museum of Art
The Fire Museum of Greater Cincinnati
The Contemporary Arts Center

1

2

3

4

5

6

7

8

9

19

10

20

21

11

12

13

14

15

16

17

18

1 2

3

4

5

6

7

8

9

19

10

20

21

11

12

13

14

15 16
17

18



EconomicsCenter
¯ 0 0.25 0.50.125

Miles

ART & CULT URAL INSTITUTIONS (HALF-MILE RADIUS)

100,000

50,000

20,000

10,000

1,000

ArtsWave
The Fire Museum of Greater Cincinnati
Contemporary Arts Center
Music Hall
The Arono� Center for the Arts
Cincinnati Ballet
The School for Creative and Performing Arts
ArtWorks

Know Theatre
Emery Theatre
Ensemble Theatre of Cincinnati
Cincinnati Shakespeare Company
Arts Academy of Cincinnati
The Betts House
Peaslee Neighborhood Center
Memorial Hall

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

Economic and community impacts of thE rEvitalizEd music hall

arts institutions and attendance

54



EconomicsCenter

Geographically plotted attendance figures for arts venues tell the same story and point 

to the important synergies possible in this area. Cumulatively, annual attendance at all 

venues in the Over-the-Rhine area rival the combined annual attendance figures of 

the Aronoff and Contemporary Arts Center.  Even without fully accounting for periodic 

events, such as the Midpoint Music Festival, and the forthcoming outdoor programming 

at Washington Park, it is clear that patrons of the music, theater, and arts venues near 

Music Hall are a part of and will contiue to be one strong reason for the success of 

other components of the entertainment sector in this area. 

Name Total Attendance

Arts Academy of Cincinnati 10,800

ArtsWave 1,000

ArtWorks 1,800

The Betts House 1,400

Cincinnati Ballet 43,434

Cincinnati Shakespeare Company 22,681

The Fire Museum of Greater Cincinnati 9,000

Contemporary Arts Center 17,833

Emery Theatre N/A

Ensemble Theatre 40,000

Know Theatre 30,003

Music Hall 245,741

Peaslee Neighborhood Center 2,000

The Aronoff Center for the Arts 354,203

The School for Creative and Performing Arts 10,200

The Taft Theatre N/A

Memorial Hall 6,500
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conclusion

The revitalization of Music Hall is expected to improve the venue’s cultural and 

economic value to the community and increase the number and types of 

visitors. Upon completion, Music Hall will compete with some of the greatest 

venues internationally, and be an anchor to the arts district emerging around 

Washington Park. The proposed renovation will bring new money into the 

region and contribute to the comprehensive revitalization occurring in 

Cincinnati’s urban center. 

The money spent on construction has value beyond maintaining the structure.  

Spending for these projects will generate additional economic activity in the 

Greater Cincinnati area in terms of jobs and earnings, and also generate tax 

revenues for its local jurisdictions.

The $149.7 million in local construction and design expenditures is estimated to 

generate an additional $203.7 million in economic activity in the region.  The 

construction activities are estimated to create 2,996 new jobs in the region, 

including 1,554 jobs created off-site from Music Hall as construction workers and 

suppliers spend their wages.   The construction project is also estimated to 

generate $124.7 million in earnings for area households.  Finally, the City of 

Cincinnati, Hamilton County, and other local jurisdictions will receive $2.75 million 

in tax revenues as a result of the construction expenditures. 

Upon the re-opening of the Music Hall in 2015, its operating expenditures and 

those of the resident companies, combined with off-site visitor spending, will 

generate an annual economic impact of $118.3 million, with $38.9 million in total  

ctions will receive $863,100 in tax revenues annually.

Economic and community impacts of thE rEvitalizEd music hall
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Music Hall has been at the center of the urban basin’s fragile but ongoing 

transformation. Extensive redevelopment of all types including residential, 

retail, entertainment and office, has occured around all sides of Music Hall.  

Demographic changes trend positively for the growth of a constituency 

that will support arts programming. New arts venues, art education programs, 

and arts support organizations have flocked to the immediate area and with 

sufficient diversity to fully complement the programming of Music Hall and its 

cultural neighbors.  Beyond, arts and entertainment districts are flourishing and 

will tangibly link to a revitalized Music Hall and its extended programming. And 

employment and attendance at Music Hall supports and will sustain  the distinct 

creative environment emerging around it while the area becomes safer and 

more pleasant to visit. 
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a b o u t  t h e  e c o n o m i c s  c e n t e r

The Economics Center, founded in 1977, is a leading provider of the 

economics resources for educators, students, businesses, and public agencies. 

The Research and Consulting Division of the Economics Center provides the 

knowledge building blocks that help clients make better finance, policy and 

economic development decisions. Its dynamic approach and critical data analysis 

empower business and civic leaders to respond to changing economic conditions, 

strengthen local economies and improve the quality of life for their communities.
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a b o u t  t h e  c o m m u n i t y  d e s i g n  c e n t e r

The Community Design Center organizes collaborative interdisciplinary 

community/university partnerships for the research and design of physical 

improvements which serve the University’s urban area. The Community Design 

Center is a part of the College of Design, Architecture, Art, and Planning at the 

University of Cincinnati. The Center provides assistance to community groups, 

non-profit organizations, and City departments that are representing 

underserved areas and underfunded projects within the area.
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Community Design Center and the Niehoff Urban Studio
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methodology

The total economic impact from renovation is the direct spending on construction 

material, labor costs, and design and architectural services plus their indirect and 

induced impacts on the local economy. The indirect and induced impacts comprise 

all related business activities supporting direct spending for renovation. 

To measure the economic impact of operations, each of the four resident companies 

and Music Hall itself provided information about its annual revenues and 

expenditures projections for 2015 (the year of completion of renovation of the 

Music Hall and return to routine operations). Combined operating expenditures of 

the resident companies and Music Hall provided the basis for the calculation of the 

economic impact.

Similarly, Music Hall and the resident companies provided reports on wages and 

salaries of full and part-time employees as well as the number of full and part-time 

employees projected for the year 2015. Expenditures for earnings and for resources 

to produce performances constitute the direct impact of the Music Hall on the local 

economy, but the organizations also have indirect and induced impacts. Local 

businesses that supply products to these organizations also purchase local goods 

and services to produce their products. These local expenditures by businesses that 

supply products to these organizations are termed indirect impacts. Induced impacts 

result from wage payments made by firms that supply products Music Hall and the 

resident companies. As suppliers pay wages to households, they in turn spend some 

of these wages for local goods and services, which is termed an induced impact. Thus, 

some production in the local area is linked to the production of the performances, 

whether directly, indirectly, or through induced demand by households.

The percentage of non-local visitors and their spending is estimated using survey 

data from the 2007 Arts and Economic Prosperity study conducted by Americans 

for the Arts. The study used a survey of 1,021 visitors asking them to provide the 

zip code of their primary residence and contained estimates on per head non-local 

visitor spending. This information substantiated other data provided by the resident 

companies such as total attendance, operating revenues, and non-local revenues 

that was helpful in estimating the ‘new money’ impact. Like the direct expenditures 

by Music Hall and the resident companies, expenditures by non-local visitors for 

dining, lodging, transit, and retail items have indirect and induced effects on 

the economy. 
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Fiscal impacts are calculated based on the economic activity, visitor spending, 

and income estimates determined from the economic impact calculations, using 

prevailing sales and income tax rates as well as employment distributions. Tax 

revenues are estimated for the City of Cincinnati, Hamilton County, and other local 

jurisdictions.

Measuring the indirect and induced impacts in the Cincinnati MSA is made 

possible by multipliers derived from an input-output table (“I-O table”) for the 

Cincinnati MSA. The Bureau of Economic Analysis of the U.S. Department of 

Commerce has constructed these tables for major metropolitan areas in the U.S. 

through its RIMS II project. The RIMS II tables for the Cincinnati MSA provide 

multipliers to measure the indirect and induced impacts of virtually any type of 

economic activity in the region. 
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credits

Mapping and Data Sources

demographics: US Census 1990,2000,2010 / crime: City of Cincinnati Police Department/CAGIS

Arts & Cultural Institutions Credits

museum center | 2011 Annual Report | http://www.manta.com/c/mmnzg56/cincinnati-muse-
um-center

national underground railroad freedom center | http://www.usatoday.com/news/
destinations/story/2012-02-02/Underground-Railroad-Freedom-Center-battling-tough-
times/52939704/1

Know theatre | Funder Report 2009-2010 | Alexandra Kesman, Managing Director

Ensemble theatre of cincinnati | Annual Report 2008-2009 | 2010 Form 990

cincinnati shakespeare company | Lettie Van Hemert, Managing Director

arts academy of cincinnati | Annual Report 2011

the Betts house | Julie Carpenter, Executive Director

peaslee neighborhood center | Annual Report 2011 | Kathy Hunt, Director

memorial hall | Raymond Henry

artsWave | Annual Report 2011

artWorks | Annual Report 2009

the fire museum of Greater cincinnati | http://www.bbb.org/charity-reviews/cincinnati/
police-and-firefighter/fire-museum-of-greater-cincinnati-in-cincinnati-oh-19351#charFinancial

contemporary arts center | Financial Statements 2011 | Lindsey Jones, Visitor Services Manager

music hall | CSO Annual Report 2011, Cincinnati Arts Association Annual Report 2011
http://www.cincinnatiopera.org/staff-directory/
http://www.cincinnatiopera.org/about-us/advertising-donation-requests/

the aronoff center for the arts | Cincinnati Arts Association Annual Report 2011, May Festival 
Annual Report 2011

cincinnati Ballet | Annual Report 2009-2010

the school for creative and performing arts | http://www.scpak12.org/about/faculty_and_
staff  |  http://www.downtowncincinnati.com/Libraries/DCI_Publications/2010_State_of_Down-
town_Report.sflb.ashx  |  http://www.scpak12.org/about/quick_facts

pendleton arts center | Jim Bervim

taft museum of art | http://www.downtowncincinnati.com/Libraries/DCI_Publications/2010_
State_of_Downtown_Report.sflb.ashx  | http://www.taftmuseum.org/?page_id=95

the taft theatre | http://www.manta.com/c/mmzy8gf/taft-theatre

Photo Credits  | Accessed 4/2012

Betts longworth image:  northside.fox19.com/h/events?ct=d&evid=224501906

prospect hill residential image: http://www.city-data.com/forum/city-vs-city/1096168-cincin-
nati-vs-atlanta-27.html
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vine street residential image:http://www.google.com/imgres?imgurl=http://www.neyer.
com/images/central/gateway_lg.jpg&imgrefurl=http://www.neyer.com/availableland/avail-
able_land_central.asp&usg=__ut_kBOsX1CZntaD7RzeCP36yi8=&h=468&w=700&sz=248&hl=e
n&start=3&zoom=1&tbnid=pj9N7aTlbNEi5M:&tbnh=94&tbnw=140&ei=bNWOT_2DEKnl0QGas
6C6Dw&prev=/search%3Fq%3Dgateway%2Bcondos%2Bcincinnati%26hl%3Den%26sa%3DX%2
6rls%3Dcom.microsoft:*:IE-SearchBox%26rlz%3D1I7GGLR_enUS383%26tbs%3Disz:m%26tbm%
3Disch%26prmd%3Divns&itbs=1

pleasant street residential image:www.lohre.com/Schickel/City_Home_IMG_2060_200

central parkway residential image: www.cincinnati-transit.net/downtown19.jpg

citywest residential image: http://bettercities.net/images/9900/townhouses-city-west

Banks Entertainment district image
http://urbanqueer.files.wordpress.com/2010/06/the-banks.jpg

Backstage Entertainment district image
http://www.msaarch.com/portfolio/msa-lifestyle/backstage-entertainment-district

fountain square Entertainment district image
http://www.3cdc.org/follow-our-projects/fountainsquare/

main street Entertainment district image
http://365cincinnati.com/wp-content/uploads/2010/12/outside.jpg

Gateway Quarter Entertainment district image
http://www.urbancincy.com/page/3/?s=gateway+quarter

findlay market image
http://365cincinnati.com/wp-content/uploads/2010/04/outdoormarket.jpg
http://365cincinnati.com/indoors/day-168-aronoff-center-for-the-arts
http://365cincinnati.com/wp-content/uploads/2010/09/aronoff-center-outside.jpg

contemporary arts center image: http://www.npr.org/programs/atc/features/2003/jun/cin-
cinnati_art/museum_lg.jpg
http://www.npr.org/programs/atc/features/2003/jun/cincinnati_art/museum_lg.html

art academy of cincinnati image: http://info.aia.org/aiarchitect/thisweek07/0209/0209aiapv2_
artinstitute_b.jpg
http://info.aia.org/aiarchitect/thisweek07/0209/0209d_component.cfm

the Ensemble theater image
http://1.bp.blogspot.com/_qP5djbcOw-0/TRAVGZQ5AmI/AAAAAAAAC2E/bWuuE9cYF0s/s1600/
P1030275.JPG
http://queencitytour.blogspot.com/2010/12/addition-ensemble-theatre-of-cincinnati.html

the Know theatre image
http://www.soapboxmedia.com/images/Development%20News%20Photos/Issue%20115/
knowfacade_520.jpg
http://www.soapboxmedia.com/devnews/0525fringefestival.aspx

scpa image
http://www.metalmag.com/Images/tmp13A0.tmp_tcm29-820277.jpg
http://www.metalmag.com/education-projects/cincinnati-school-for-the-creative-and-per-
forming.aspx

place theory image
http://over-the-rhine.tumblr.com/page/5
http://30.media.tumblr.com/tumblr_lxkiezZ6SM1qdgshgo1_1280.jpg
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