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Wasson Way Bike Path Tourism Impact 

 

 Introduction 

 Biking tourism is best defined as “recreational visits, either overnight or day visits away 

from home, which involve leisure cycling as a fundamental and significant part of the 

visit” (Pratte, 63). According to a study conducted by Jeff Pratte at the University of 

Winnipeg, bicycle tourism is growing in popularity in the United States and with this 

comes an economically viable market. This paper seeks to answer these research 

Questions; can the Wasson Way Bike Trail be a tourism attraction/ destination of 

Cincinnati? Will the Wasson Way Bike Trail contribute to an increase in tourists/visitors 

to Cincinnati from other cities? A Hypothesis emerges here; once the Wasson Way Bike 

Trail is completed, it will attract tourists/visitors from outside the city of Cincinnati.   

 

The importance and significance of bicycle tourism has been well documented in several 

recent studies. According to a tourism study conducted by The American Trails 

organization, bicyclists bring big business. The same study produced data that a majority 

of the attracted bicyclists come from well-educated upper income households, and found 

that in North Carolina’s Outer Banks, 81% had reported they have at least a college 



degree with 78% indicating they come from households that make over $75,000. While 

some studies of bicyclists in general finds that a majority are older adults over the age of 

35, our prediction is that urban bike trails attract the young urban professionals more so 

than older adults.  

 

Methodology  

A survey was conducted to collect data using the Indianapolis Monon and Cultural Trail 

as case studies. We personally visited the Indianapolis bike trails to conduct the on site 

studies, including some observations of the trails and their design along with location and 

commerce. Our primary focus was speaking to the riders directly in order to collect data 

on how far they traveled to ride the trail. A careful selection of questions were asked to 

30 randomly selected bike riders that were at various points along the Monon and 

Cultural Trail. We gathered some useful information that included usage rates of the trail, 

living proximity, demographics, and socio-economic information. There was data 

collected that helped specify the purpose of use and whether or not the trail was used for 

recreational purposes or for transportation. All collected data provided useful information 

in coming up with a clear and accurate conclusion. 

 

 

 

 

 

 



Results discussion 

Our survey produced some interesting results regarding the habits of the trail riders. 

About half or approximately 47% of those surveyed on the bike trail indicated that they 

use the trail at least three times or more per week (Fig. 1). Of the remaining 16 that only 

ride one to two times per week, four indicated that they were first time riders who will 

ride once or twice for now and find that increasing in the future.  

About 87% of the bikers surveyed live well within a 10-mile proximity with 60% of the 

sample living less than 5 miles away. It can also be noted that of the 60%, an 

overwhelming majority stated that they lived right along the trail or just off of it. None of 

the surveyed riders were tourists or visiting from beyond the City limits. 

There was about an even split amongst those surveyed in whether they ride alone, with 

friends, or family. 

Approximately 87% of those surveyed indicated that they purchase all their needs from 

local businesses while biking the trail. This includes food and beverage.  The remaining 

13% purchase some of their needs from local establishments along with some items they 

bring from home, including snacks, food, and/or drinks that they may pack (fig. 4). 

All bikers indicated that some money is spent while on the trail while a significant 

number claimed that the purpose of their riding was to stop at or visit a local restaurant or 

bar along the trail itself (fig. 2). This leads us to the finding that of those surveyed, two-

thirds indicated that while biking the trail they seek to engage in other activities. Some of 

these activities were leisure in nature such as visiting a park, going shopping, stopping to 

enjoy some food and drinks at some of the many local shops near and along the end of 



the Monon Trail/Cultural Trail. Approximately 13% stated they use the trail for 

transportation to and from work. 

According to a survey conducted by the bicycling website bicycletouring101.com, 

touring riders were asked what the main priority was when going to visit a new town’s 

trail. The results indicated that about 64% look for historical attractions and interesting 

things to do near by. This is a telling statistic in considering touring cyclers who may 

potentially visit the Wasson Way Bike Trail. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



The areas of tourism/economic impact along the Wasson Way trail (lime green circle’s) 

 

 

Conclusion 

It has been concluded that there will be very little to no tourism impact on the Wasson 

Way Bike Trail due to our conclusive research from the Indianapolis trails’ case study.  

Our data strongly indicate that the bikers that use the trails most frequently live along the 

path or within a few miles of it. These riders that most frequent the trail spend on average 

of $96 per week with an annual economic impact of ~$3,350 based on a 35 week bike 

riding season. None of our data from the case study produced riders who even came from 



the City’s neighborhoods opposite the trail. The emphasis therefor is on the local 

community. With the Wasson Way Bike Trail project as it stands, it will be a 

transportation and leisure feature that the locals will utilize and embrace.  

 

Recommendation  

Our recommendation to the Wasson Way developers and planners is to establish tourism 

landmarks that attract and demand the attention of people. Ideas of such magnitude can 

be given through the example of the Cloud Gate “the bean” in Chicago’s Millennium 

Park or other architectural marvels. In a newly approved Riverfront Commons bike and 

walk path in northern Kentucky, 11.5 miles of trail will link the tourism hotspots along 

with all that northern Kentucky has to offer. This includes a path through the Riff 

Distilling at Party Source, Newport on the Levee, Covington Landing along with paths 

along the Ohio River that will be sure to attract cycling enthusiast and nature lovers. 

What is to be gained from this project is that tourism spots and scenic routes were 

calculated in the developing the route of the path, in order to maximize the usage and 

impact. 

A Wasson Way Bike Trail research group from Niehoff whom proposed the 

implementation of green spaces, suggested the construction of the Green bridge. The 

prime place that this can be executed is on the Dana Avenue Bridge that crosses over I-

71. An implementation of such idea will attract the attention of thousands of motorists 

that travel daily along the I-71 corridor from other cities. Both the locals and the out of 

town motorists will be captured by the Wasson Way Bike Path’s appeal and will surely 

have a significant impact on tourism. 



The Advertising of local attractions and restaurants will be paramount. Some creative 

designing and planning is necessary in the development of the Wasson Way project if we 

wish to attract tourists and visitors. The economic impact will be substantial if such small 

measures are taken.  

The funding for such project or projects can be raised rather easily with some creative 

corporate sponsorship. Local companies can help finance the development projects that 

create a mutual relationship in which the trail gets developed effectively and beautifully 

and the sponsors can enjoy being a part of the special project. This can prove to be 

effective advertisement for the respective corporate sponsors.  

The overall importance that should be stressed is that tourism not be overlooked. Tourism 

should be central to the planning of the Wasson Way developers, as it will prove fruitful 

to the local economy and local businesses. Hotels, museums, shopping, bicycling shops, 

and grocers will all benefit in substantial ways. 

 

 

 

Weekly Economic Impact 



 

Fig. 1 
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Fig. 3 

 

 

 

Fig. 4 
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WASSON WAY 
BIKE PATH SURVEY 

 
 
1. Have you heard of the proposed Wasson Way Bike Path?        

 
Y  N 
 

2. How many times do you visit a Bike Trail per week?  
 
 1-2 Times 3-5 Times More than 6 Times 

3. How far away do you live from the Bike trail? 

 0-5 miles 5-10 miles 10-20 miles More than 20 Miles  

4. Whom do you visit the Bike trail with? 

 Friends Family  Myself 

5. What Age group are you in? 

 0-17  18-24      25- 34        35-44       45-64         65 or Older 

6. What is your gender? 

 M  F  

7.  Do you purchase food and snacks from local business or do you bring them from 

home? 

Buy Local  From Home  Both 

8. How much money do you spend while on or around the trail? 

 Under $10 $10-$20 $20-$30 $30-$40  $40 or More 

9. When visiting the Bike trail, are there other activities or sites you like to visit? 

 Y  N 

10. If yes, what are they? 

a…………………..  b……………………… c…………………….d ……… 
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