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Five levels containing shopping

bays, four aisles per level
one service level, office space at
either end of building

o
Shopping Bays
unique employee-guest product
vehicle interaction;
convenient, personalized shop-
ping experience;
materials contribute to atmo-
sphere;
! reduce unsolicited interaction;
guest is doing some of the work;

: . : : K | bagging own groceries;
| : If-checkout with RFID
amal Prather Tpermarket [

convenience modularity redundancy flow and interaction parking
checkouts safety entrance and exits shopping carts thoughtful integration
of other models
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Sustainable Architecture
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1 wind farm along roadway to supply o

3 renewable energy ]

1 grass roof

1 natural, ambient light AVERE AT Roadway Interface
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— personal service; product dl‘ lay; space; intersections” - Gil Born

architecture as pedagogy

atmosphere; sense of p

history [ ConSekves land if constructed

over existing roadway
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