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This device could be
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the experience of shopping is imagine a store where....
much more fluid and organic

rather than rigid and geometric
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the customer is educated by

specialist and has the ability to try
everything before buying anything

a shopping cart is almost never
necessary, and all of your purchases

are loaded into your car for you !
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all items intended for purchase would be
scanned into this device;

it keeps a running total of all items and A
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the experience of shopping becomes less
restrictive

the store more easily caters to different
types of consumers

more social interaction can occur among
consumers while shopping
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